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" Schedule a live chat with our experts today
Let's get started planning your trip!
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RYOKAN STAY IN KINOSAKI

A purely Japanese cultural experience

The traditional ryokan rooms are known for
being beautifully simple and elegant. The
floors are covered with tatami mats and

furnished with a low table and floor

cushions for seating. " e
This style is the same one that you will find
in traditional Japanese family homes. Like ‘
ryokan, some modern homes still have a -
room dedicated to this style. ‘
|
I
|
E
g Bt z
. You will also notice that some rooms do not

have a clock; this is so that guests won't

S

R

worry about the time and instead focus on

relaxing during their stay.
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EVENTS & FESTIVALS

FEATURED

July 30 July 28~August 25

Kannabe Cabbage Festival Takeno Fireworks Show Kinosaki Onsen Lantern Festival

and Summer Fireworks
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